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Executive Biographies

Cristian Carnevale, Chief Executive Officer 
Flycell CEO, Cristian Carnevale, co-founded the company in 2004 with a vision for a service that would let anyone easily find and download the digital entertainment content to transform their mobile phone into a highly-personalized lifestyle device. Previously serving as Flycell’s COO, Cristian drove the company’s global operations and technology development during its first seven years of business. Based in New York at Flycell’s global headquarter offices, Cristian is leading his team of nearly 100 people around the world to create a service that is responsive to the consumer’s desires and needs, while staying at the forefront of technology innovations and trends in digital entertainment.

Having spent his career in the wireless industry, Cristian came to New York from Italy to found Flycell, leaving behind his job as CTO for Flycell’s parent company, Acotel.  Cristian joined Acotel at its founding in 1992, and while there was responsible for creating many of the Italian wireless services provider’s technical innovations, including the first-ever European commercial PSMS (premium text messaging) service in 1997.  Offered by the mobile unit of Telecom Italia, TIM, this service sent subscribers stock alerts, news and even daily horoscopes by text message.

As a key member of Acotel’s leadership team, Cristian played a major role in helping the company through its successful IPO in 2000.  He played an instrumental role in Acotel’s acquisitions of Dublin, Ireland-based carrier billing and messaging vendor Jinny in 2001 and the Dubai, UAE-based mobile content company Infocell in 2002.   In 2003, Acotel asked Cristian to move to Brazil to lead the launch of Acotel Brazil, which provides SMS, MMS, voice and personalization services for carriers such as TIM Brazil, one the country’s leading wireless service providers.
Adrian Rubio, Senior Vice President of Corporate Development

In his role as senior vice president of corporate development at Flycell, Adrian Rubio is one of the principal architects shaping the company’s services vision.  Adrian directs teams in product development and business development to build a digital entertainment service that anyone can use, not just early adopters of expensive new technologies.  That means Flycell must be aware of the most popular mobile and computing devices in the market, the desires of the youth demographic and the need for easy-to-use services and responsive customer service.  

Previously Adrian held the position of Flycell’s senior vice president of business development where he helped technology, media and entertainment companies optimize their content, platforms and marketing strategies for mobile.  Adrian joined Flycell from Zingy (now Vindigo), a developer and distributor of mobile applications and mobile advertising solutions, where he held various executive positions including vice president of international operations and vice president of business development.  While at Zingy, Adrian closed key deals with major online and offline media companies and carriers in the U.S., Canada, Latin America and Europe.  Prior to Zingy, Adrian worked in the Washington D.C. area for Internet and software startups in the public and private sectors.  

Adrian’s career in entertainment began as a musician. He, along with his band, recorded two albums for BMG, toured internationally and co-directed an award-winning music video.
Adrian holds a Bachelor of Science in computer systems from the Instituto Tecnológico y de Estudios Superiores de Monterrey and a Master of Business Administration in finance and marketing from the Wharton School of the University of Pennsylvania.

Guillermo Cengotita, Vice President Marketing – Mobile Services

Firmly entrenched in the North American mobile landscape, the job of expanding Flycell service internationally falls to Guillermo Cengotita, Flycell’s vice president of marketing for mobile services.  In this role Guillermo is responsible for launching Flycell service in new international markets, managing the international teams responsible for the quality of Flycell service, ensuring that Flycell’s mobile services comply with standards set by the Mobile Marketing Association, and acquiring new licensed mobile content for worldwide distribution.
Guillermo joined Flycell in 2005 as director of marketing.  He came to Flycell from Tempos21, the mobile application services company headquartered in Barcelona, Spain.  As senior product manager at Tempos21, Guillermo was responsible for launching multi-carrier applications for major media and television, consumer products, advertising agencies and newspapers.   Before Tempos21, Guillermo held marketing management positions at Icon Medialab (Icon Nicholson), Xerox and Ona Electroerosion.
Guillermo holds a Bachelor of Science degree in business marketing from the University of Illinois at Urbana-Champaign College of Business and received his Master of Business Administration from the McDonough School of Business at Georgetown University.
Javier Barragan, Vice President Acquisition Marketing

As Flycell aggressively expands domestically and internationally, it has turned to Javier Barragan, a seasoned online marketer with a decade of experience marketing subscriptions and products online, to be the company’s vice president of acquisition marketing.  In this role Javier leads all customer acquisition activities worldwide, driving top-line revenue growth and profitability by implementing highly-effective customer acquisition strategies through online, offline and mobile channels.  
 
Javier comes to Flycell from Thumbplay where he was director of online marketing. There he managed multiple online and mobile marketing initiatives. Prior to Thumbplay, Javier was director of marketing at Avalanche, the Internet company that oversees popular online dating communities such as Matchmaker.com, Date.com and Amor.com. At Avalanche Javier utilized various online marketing strategies to expand its subscriber base. Javier also helped build various optimization tools that allowed the company to increase its conversion rates and decrease its cost per acquisition (CPA) and churn metrics. Before Avalanche, Javier was E-Commerce Manager for 1-800-Mattress, the leading mattress retailer in the U.S. Under his management, online sales quadrupled in only a couple of years making it the most successful online mattress retailer.

A native of Ecuador, Javier is considered to be a wunderkind in the online marketing community.  His successes at Avalanche and 1-800-Mattress have been featured case studies by both Google and Yahoo! by their ad sales group.   And while he boasts a decade of experience, Javier is only in his mid-twenties.
Lindsey Weinger, Vice President of Customer Experience

As a digital entertainment company for consumers, ensuring a positive user experience is arguably the most important job at Flycell.  As vice president of customer experience, Lindsey Weinger is focused on one mission: making Flycell fun, easy, and engaging.  In her role Lindsey is responsible for the Flycell websites and mobile products, creation of simple yet compelling user experiences, consumer marketing, content creation, and customer retention initiatives.  

Lindsey came to Flycell’s New York office from London, U.K. where she led the strategic marketing direction for the launch of BT’s first television platform and created its multi-screen offering, which led to her becoming head of BT’s online entertainment store.  During her tenure at BT, Lindsey developed key relationships with dozens of technology, media and entertainment partners including Microsoft, Intel, Nokia, Philips, Universal, Warner Brothers and Fremantle Media. Prior to joining BT, Lindsey used her expertise in marketing, product development and emerging technologies to develop BSkyB’s business plan for the first portable video player to sync with DVRs.  Before moving to London, Lindsey was a top Wall Street equities trader and her expertise in active intra-day momentum-based trading strategies propelled her to be featured in several industry publications and at technology trade shows.  

A native New Yorker, Lindsey holds a Bachelor of Science in computer science from Cornell University College of Engineering and received her international Masters of Business Administration from the London Business School.  As a young girl, Lindsey excelled in piano, chess, and computer programming – but left those disciplines behind to focus on her true passion: entertainment and gadgets.  When she is not online, Lindsey can be found travelling the world in search of exotic cuisine, discussing forensic science with her twin sister, entertaining friends with her extensive knowledge of cheese, or discovering new artists, games and programming.
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